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Pashto music is a vital part of Pashtun culture, traditionally serving as a medium to express art, love, and cultural values. In recent years, technological advancements and the expansion of digital platforms have created both new opportunities and challenges for the Pashto music industry. This report evaluates the current state of Pashto music markets, analyzes the threats and opportunities within the industry, and provides recommendations for its development.

Evolution of Pashto Music and Online Platforms
Since music became accessible through recording devices, Indian and Persian music dominated South Asia, including among Pashtuns. However, Pashto music has grown increasingly popular among Pashtuns. Simultaneously, the rapid rise of online markets has posed new challenges for Pashto artists.

The Online Market for Pashto Music
The internet era has opened up new opportunities for artists. Pashto music has also benefited, allowing artists to share their work on platforms like YouTube, SoundCloud, streaming services, TikTok, Facebook, Instagram, and more. However, many Pashto artists face barriers in accessing or effectively using these platforms.

Advantages of Online Markets for Pashto Artists
1. Easy Access: Online platforms enable artists to share their work globally with ease.
2. Audience Reach: These markets help artists connect with new listeners.
3. Revenue Generation: Platforms offer financial opportunities through album sales, concerts, and other projects.
Popular Platforms for Pashto Music
· YouTube: A comprehensive platform for sharing songs.
· SoundCloud: Allows artists to upload audio tracks.
· Streaming Services: Platforms like Spotify and Apple Music provide significant earning potential.
· TikTok and Facebook: Enable artists to share their work with fans and support commercial channels.

Challenges for Pashto Artists in Online Markets
Despite the benefits, there are notable challenges that negatively impact artists’ work:
1. Lack of Technical Knowledge:

Many local and uneducated artists, previously familiar with cassette and CD-based distribution, struggle with the advanced technical knowledge required for the online market. Artists need skills to produce high-quality content and navigate online marketing effectively.
2. Financial Constraints:

Due to poor economic conditions in Pashtun regions, many artists cannot afford the tools and resources necessary for high-standard online production and marketing.
3. Absence of Copyright Laws:

The lack of copyright protection is a shared problem among artists. Digital piracy often leads to their work being stolen and monetized by others. Without connections to global companies or knowledge of protective measures, many artists lose their hard-earned creations.
4. Limited Internet Access:

The foundation of online markets is the internet, which is unavailable in many Pashtun areas due to underdevelopment, conflict, and traditional obstacles. This lack of access significantly limits the reach of Pashto music.
5. Absence of Professional Platforms:

No dedicated platforms exist for Pashto music to systematically promote songs or ensure fair compensation. While Pashto music has an audience of approximately 80 million globally, the absence of structured companies to support artists hampers the industry’s growth.
6. Market Competition:

Songs in other languages are produced with superior techniques and marketing strategies, often overshadowing Pashto music. To compete, Pashto music needs standardized production and strong management.

Recommendations for Growth
1. Establish Financial Support Systems:

Dedicated organizations should be created to provide funding, grants, loans, awards, and other forms of financial support for artists. Such measures would enable artists to sustain their projects and invest in the online market confidently.
2. Strengthen Copyright Protection:

Legal frameworks and mechanisms must be implemented to protect artists' intellectual property from piracy. Global collaborations with digital platforms could help safeguard creations and penalize violations.
3. Expand Internet Access:

Advocacy efforts should focus on convincing governments and investors to ensure widespread internet access in Pashtun regions, thereby solving a fundamental barrier to online market participation.
4. Develop Dedicated Online Platforms:

Pashto music needs tailored digital platforms managed by skilled professionals to organize and expand its presence globally. Such platforms should allow artists to produce, market, and secure their work effectively.
5. Promote Social Media Literacy:

Training programs on the effective use of social media and digital platforms can help artists maximize their audience reach and engagement.

Conclusion
The online market is crucial for preserving and promoting Pashto music. Digital platforms offer significant opportunities for growth but require comprehensive support—both material and moral—for artists. Addressing these challenges demands collaborative efforts from governments, international organizations, and communities. Establishing dedicated organizations to coordinate these efforts can ensure the development and sustainability of Pashto music on the global stage.

